
BRAIN TUMOUR RESEARCH
WEAR A HAT DAY with FLOWERS  
LOGO STYLE GUIDE

Instructions for the use of the
Wear A Hat Day with Flowers 2020 campaign identity



LOGO
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Logo with hat

This logo is the primary campaign 
identity. For advertising and display use 
where a image and logo combination 
are not the HERO. (See example below)

 

Logo without hat

This logo is always to be used below 
an image (BTR provided image or 
supporter sourced image) of a person 
or people wearing a hat. 

 

Hero image 
and logo 
combination 
example.
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Repeat pattern backgrounds 

Where the flower repeat pattern is 
placed over a white elipse on a magenta 
background, notice that the flowers are not 
cropped within the elipse – they cross over 
into the magenta background.

These patterns can be provided as EPS and 
PNG files on a transparent background to:

• enable the designer to adjust the flowers  
 sympathetically to an image

• ensure that flowers crossing between  
 the white elipse and magenta  
 background display correctly 

BACKGROUNDS

Examples of flowers placed over a background of  
magenta with a white elipse behind the logo and/or  
a hero image of supporters.

Celebrate, Fundraise and Donate!
Together we will find a cure
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Flower ring

This graphic and can be used to frame 
the white elipse around a supporter. It’s 
particularly effective where it’s been possible to 
cut out the image of a person or people.

An example is shown below.

Date

The campaign date must be depicted 
as 19.06.2020 in graduated yellow as 
shown. This serves as a visually consistent 
reminder of the date to supporters. 

See the examples on page 2.

ADDITIONAL ELEMENTS

For more examples, go to www.wearahatday.org  
to view examples of existing campaign materials.

Example of the flower ring placed around a white elipse on 
a magenta background, where the foreground image of 
the supporter has been cut out.



The Brain Tumour Research brand colours are yellow, magenta, white and 
grey and are described in the full Brand Guidelines.

Please contact Brain Tumour Research if this document is required or if you 
need any other information regarding the brand.

Print colour break-down

Web colour break-down

BRAND COLOURS

Page 4

C: 0%
M: 100%
Y: 0%
K: 0%

C: 0%
M: 24%
Y: 94%
K: 0%

C: 25%
M: 18%
Y: 18%
K: 10%

C: 20%
M: 10%
Y: 10%
K: 100%

R: 222
G: 0
B: 123

#DE007B

R: 252
G: 197
B: 0

#FCC500

R: 187
G: 188
B: 190

#C7C8C9

R: 20
G: 23
B: 23

#141717


